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Find your authentic voice



Frame your engagement to cognitive bias



Frame your narratives 
to your audiences’ values



Values are guiding principles in our lives

‘Open to change’ ‘Self-transcending’

‘Self-enhancing’ ‘Conservation’



The Global Carbon Budget 2017



Friendly communicators’ needed, not only 
‘narrators of doom’ 

Importance of emotions, values, sense of loss. 
Need for ‘active hope’ in promoting action

Dialogical forms of communication with various 
audiences in a range of venues

Need ‘safe spaces’ to make emotional connections 
that open up energy and engagement



Respond Climate Change on Vimeo

https://vimeo.com/199000171
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