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"Innovation is taking two things that ('&

already exist and putting them =y
together in a new way."

- Tom Freston

"Big thoughts are fun to romanticize, but it's
many small insights coming together that

bring big ideas into the world.”
- The Myths of Innovation by Scott Berkun
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6 Key principles of influence =~ =

¢ Reciprocity (return the favour)

¢ Commitment and consistency (self-image)
It € Social proof (Group think/Conformity)
/ Authority (Autopilot)

¢ Liking (persuaded by other people that they
like)

/Scaraty (Perceived scarcity will
generate demand)
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IS THIS HOW YOU FEEL?

Climate change is a compiex and intimidating threat. You can't See it
when you look out your bedroom window. lts impacts are often
immediately noticeable, nor are the benefits of acting:

Luckily there are a large group of passionate individuals who have
dedicated their lives to studying climate change. These people write
complex research papers, unpacking every aspect of climate change,
analysing it thoroughly and dinically. They understand the numbers, the
facts and the figures. They know what is causing it, what the impacts will

be and how we can minimise these impacts.

But they're not robots. These scientists are mothers, fathers,
grandparents, daughters. They are real people. And they're concerned.

SEE HOW SQIENTISTS FEEL

How do you feel?
Write your own letter
and tweet to

@ITHYF Letters

@Xorel




IS THIS HOW YOU FEEL?

The Scientists

© follows are the words of real scientistz. Researchers that understand climate change.

Emeritus Professor Prof Stefan Dr Cario
Neville Nicholls Rahmstorf Dr Jessica Carilli Buontempo

- Prof Donald J
e il
: " i

- Prof Richard Prof Peter -
Dr John Fasullo Somexville deMenocal Dr Jim Salinger

P e et ol

Prof Pramod Prof Michael
Aggarwal Prof Mat Collins Raupach

Prof Corey
Bradshaw

Dr Jennie Mallela
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wiee - YOU have asked me how I feel about chmate

it change. It's probably the first time I have ever
=t been asked to say what I feel, rather than what 1

"g%‘ﬁ think and it’s a hard question to answer.....
“ So, what do I feel about climate change? Interest,
m*ij;:@ intellectual curiosity, satistaction, excitement,
P extreme worry, sadness, fear and perhaps a
’i‘fz e glimmer of hope...”

SRy Dr Ruth Mottram

\
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Danish Meteorological Institute
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“I feel overwhelmed by the debate surroundmg
Climate Change. The science behind climate
change itself is intriguing. The debate is too,

getting fiercer by the day, but also getting quite
tiresome, because the motivation behind it is not
purely science driven. Climate change is a multi-

dimensional issue.”

Agus Santoso
Senior Research Associate
University of New South Wales

jcm:n seanchur | UNFW




LIA\V/IN/AL L LA

NS <=l
et
Va3
| C‘-:}
Sh

i
6

= | g - Is This How You Feel?
L
o : 3 : - B
J < 2 * 1§ ambitig
,Lb ;ﬁ | L/t L — o\ [ wor y
0 (Qhuce Corbon ST el
i ' = But [ want to be
ny\‘_(\(,or\ Prmiste.
? Mo
5 e, ~ g
b fol doFstishidie T2 Y ) (4
LA f e - L g,
Wollk. more_ ' oy oA Bl bty 6-L ottty et J—=RaW
%‘7 W ﬁ,b‘ﬁ_{?, A v ons, o mdad e, fjnlh,
o //,__k,/ 27 e, Fadlovnn, a7 Armia. o 7
et alnse il Ll e SR

' Ml [ 1 reliciat thep
b - - . et
0y ou aching iy B
ols.
=~ Voo Lisq
CDvive /pw; ¢ s s
4ok L3 e o s Bt e KT ) 4
CFgpon s n/ I ooy /»,4,2,7/2 A pmwinndh Z
58 B o o i roplnholiomis m s

, oAt oms
:?,,&: o w a.,/r..,/,..& Hor A e con el oy
A O R S Avius,
ol ;5. S, /e AL aurvivavinecr’ Svasmetmprin,
S renlan on ctne . e tpe yss o Gk
ool vingations,. stk o e 5
TP 0T e gy i punn,, 2 /
aspend M 3L, Gt & =
99 T e o
i e s ke
4,47 S et i comicsne Fodi e Bk, mm ol oy,
oK Epreninie SA ot i

A Al LA i £Los e ot
b 7 sl Ao, f Y o o, Bt i e P
flonds sl Lo Ledbrm’ sl o . e
4,47,,6,/, st e el reiin o rien,
i P S o
T NP L R e
lecpfomie | Commtm, Zavens’ »-/4'-:»;, & Lss serrts

 far

e &5




is This How You Feel?
Coordinated by Joe Duggan
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6 Key principles of influence =~ 7%

Reciprocity (return the favour)

/ Commitment and consistency (self-image)

/Social proof (Group think/Conformity)
Authority (Autopilot)
Liking (persuaded by other people that they
like)

/Scarcity (Perceived scarcity will
generate demand)




GOOD HEALTH CLEAN WATER
ANDWELL-BEING ANDSANITATION
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irls —

Boys —
female scientist

Scientist




Carol S. Dweck, &

Professor of Psychology at Stanford

.....................

v

Girls — higher the IQ, more likely to give up
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Reshma Saujani £\

Teach girls bravery, /

not perfection S
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OF TOMORROW

Chris Harris,
Girls of Tomorrow Founder

Female empowerment program targeting girls & boys
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