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Collective Engagement



2

“…human experience.”
- Prof Mike Bruton

Science communication is about people

• Engage
• Empower
• Entertain
• Educate
• Evangelise



3

“…human experience.”
- Prof Mike Bruton

Science communication is about people

• Engage
• Empower
• Entertain
• Educate
• Evangelise



4



5



6

"Big thoughts are fun to romanticize, but it's 
many small insights coming together that 

bring big ideas into the world.“
- The Myths of Innovation by Scott Berkun

"Innovation is taking two things that 
already exist and putting them 

together in a new way." 
- Tom Freston
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6 Key principles of influence

• Reciprocity (return the favour)

• Commitment and consistency (self-image)

• Social proof (Group think/Conformity)

• Authority (Autopilot)

• Liking (persuaded by other people that they 
like)

• Scarcity (Perceived scarcity will 
generate demand)

Open to engagement?
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Is This How You
Feel?
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“You have asked me how I feel about climate 
change. It’s probably the first time I have ever 

been asked to say what I feel, rather than what I 
think and it’s a hard question to answer…..

So, what do I feel about climate change? Interest, 
intellectual curiosity, satisfaction, excitement, 
extreme worry, sadness, fear and perhaps a 

glimmer of hope...”
Dr Ruth Mottram

Danish Meteorological Institute
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“I feel overwhelmed by the debate surrounding 
Climate Change. The science behind climate 
change itself is intriguing. The debate is too, 

getting fiercer by the day, but also getting quite 
tiresome, because the motivation behind it is not 
purely science driven. Climate change is a multi-

dimensional issue.”
Agus Santoso

Senior Research Associate
University of New South Wales
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Role modelsLack of women in scienceopportunitiesneed
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girls –
female scientist

Boys –
Scientist
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Carol S. Dweck, 
Professor of Psychology at Stanford

“new & challenging material”Girls – higher the IQ, more likely to give up
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Reshma Saujani

Teach girls bravery, 
not perfection 
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Chris Harris, 
Girls of Tomorrow Founder

Female empowerment program targeting girls & boys
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